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But first … Best Practices for Marketing

Consistency
                    Availability

                            Simplicity



What does this mean?
Consistency: Use the same logo on multiple platforms, 

communications



Consistency: Provide updated addresses and contact 
information on all platforms.



Availability: Make sure people can contact you,
whether by email or phone number. Have information 
posted in multiple locations. Write a Google Docs for                                    

a standard reply.



Simplicity: Rely on 
the same pictures to 
show people where 
the office is — even 
though it’s boring.



Simplicity on Facebook, 
on Twitter, on LinkedIn



Two messages from the same person asking about doing an 
intake, meaning both ways of contacting Lewiston Adult 
Education worked.



Simple images sell too

Nothing promotes a program like local people having fun and being 
honored for their work. Happy people create the best marketing.



.com is a great resource for free 
images that can be used for
promoting classes

And now for the free stuff!



Invitations to 
graduation

Certificates 
(used with Google 
Slides for larger 
printing) Staff 

directories



can help with targeted 
messaging for past and 
present students. 

It has a free 
option and a 
paid option.



1. Download emails from 
CourseStorm

2. Upload addresses to
MailChimp

3. Combine Illustrations
 from Canva (or photos) to 
the message

How To Send Out Messages with Free Options



MailChimp 
Message 

with
photo.

Weblinks can 
be connected 

to photos.



Canva illustration
used with 
Mailchimp email 
campaign.

Combine Canva 
with MailChimp



Use Canva to create images with weblinks 
embedded. 

Save as a PDF.

It won’t work 
in other formats.



CourseStorm messaging



Facebook can 
use links too.

QR codes are cool
if you want to 
promote programs.

(not a Lewiston 
Adult Education 
dog. It’s my 
brother’s)



helps to manage 
social media 
messages.

The free option doesn’t 
allow for as much posting 
but still is helpful.



(image from Canva)

Getting Your 
Message Out:

Call to Action

“Check it out”
“Get started”
“Find out more”
“Sign up”
“Register”



Track Social Media Statistics

Look for impressions
From professional dashboard on FB



Now it’s time to 
stop and share 
your ideas for 
free options.



(Truths about marketing that are worth repeating)

Calling Captain

               bvious



Local connections work. 
Not just photos of students. 
But with cross-promotions.



Erin Towns 
Photography
https://erintowns.me/



Share links to news stories on social media

— and thank newspapers/TV stations for their coverage —

to promote the community, school district.



Using a local photographer’s picture helped with social 
media numbers. So did people sharing photos.



Another bonus with working on pictures of local people is 
they see themselves as part of the community.

Graduation photo tip: Take pictures during practice.



Avoid the Hassle: Save to Google Photos
(these took forever to find before being saved)



If a photo is a good one, it’s a good idea to 
recycle, especially it sends a great message about 
your program.



Google Maps is your friend, 
even though results can take a while.



Consistency – make sure people know where you are

Availability – ensure contact information is available
online in many locations

Simplicity – 
local 
content



mreagan@lewiston
publicschools.
org


